GPA 312 Social Entrepreneurship

Pre-Requisites: None
Learning Objectives:

This course aims to provide students with a working knowledge of the concepts,
opportunities and challenges of social entrepreneurship. This course is designed to
provide a socially relevant academic experience in order to help students gain in-
depth insights into economic and social value creation across a number of
sectors/areas including poverty alleviation, energy, health and sustainability. It also
emphasizes on demonstrating the role of social entrepreneurship in creating
innovative responses to critical social needs (e.g., hunger, poverty, inner city
education, global warming). Students will engage in a collaborative learning process
to develop a better understanding of the context and domain of social
entrepreneurship. Moreover, this course will introduce the students with concepts,
theories, insights, and tools necessary to understand why, and under which
conditions, social innovation initiatives succeed or fail, and for whom; and design,
start up, manage and scale-up innovative, sustainable initiatives which are designed
for social good. Through case studies, lectures, and classroom dialogue, students
will learn to think strategically and act opportunistically with a socially-conscious

business mindset.

Learning outcomes:

After completing the course, students should be able to:

e Gained understanding of the field of social entrepreneurship and understand
many of the opportunities, challenges, and issues facing social entrepreneurs,

e Demonstrate a critical understanding of current policy influencing research
and knowledge within the social innovation and entrepreneurship sector

e Analyze local social problems and develop a theory of change

¢ Design an innovative and impactful social organization — social enterprise or

other sustainable business with a social purpose.

Course Contents:
Introduction to Social Entrepreneurship, Social Entrepreneurs: Correcting Market

Failures, Understanding social problems: the case of poverty, Social Innovation, The



Social Entrepreneurship Framework, Different forms of social enterprise
organizations, Social Change theory, defining the Social Value Proposition, Scaling

Social Impact, and Resourcing Social Entrepreneurship.
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